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Women'’s Health Needs Survey
Focus Group Questions

Welcome and thank you very much for participating in the Women’s Health
Needs Survey. All of the information that is gathered here today will be used in
the development of the new women'’s center, so that the center will meet the
needs of women in our community. Now | would like to ask you a few additional
guestions in a focus group format. Focus group is a casual format where each
one of you can provide additional information based on your own opinions and
wishes relating to the services that may be provided in the women'’s clinic. All of
your comments are confidential.

Ground Rules for the Focus Group

1.

In focus groups there are a lot of different opinions. There are no right or
wrong answers — just your own opinions. That’s OK. This isn’'t school and |
am not here to give the “right answers” because there are none. | just want to
know what you think.

It's OK to react to each other's comments. Some of you may agree with each
other and some of you may disagree.

Let’s all try to respect each other’s different cultural values, beliefs and
opinions. Everyone is entitled to their own opinions so it is very important that
everyone be heard.

Please try to talk one at a time so the group hears your opinions. We don't
want to miss what you're saying. If people start side conversations with their
neighbors we miss out on what's being shared.

All of your comments are confidential. What we say in this room stays in this
room. Can everyone agree with that?

Your participation is voluntary. You can say “pass” on a questions that is
uncomfortable for you if you like.

How did you like taking the survey? (please get comments from several
women)



2. Can you think of any other questions that should have been asked on the
survey? (Please write down responses from several women)

3. What do you think are the most important health problems of young teen-age
women in our community?

4. What do you think are the most important health problems of elderly women
in our community?



5. What do you think are the most important health problems of women in
general in our community?

6. What are the barriers to getting female health services?

7. If awomen’s clinic could do only one thing to help women in the community,
what would that be?



8. Can you describe the ideal kind of environment you would like to see in the
Women’s Wellness Center. (Probe: hours, provider, staff, atmosphere,
services, and procedures, childcare, counseling.)

9. How do you think the clinic can promote customer satisfaction? (Probe: How
can the clinic help everyone to feel comfortable when they come to the clinic
and receive the services they need.)

10.What do you think would be the best method to use in advertising the new
Women’s Wellness Clinic? (Probe: TV, newspaper)



